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MKT 424 
CONSUMER BEHAVIOR 

Spring 2019 
Tuesdays & Thursdays 11:00am–12:15pm (Bryan Building 205) 

 
 
Instructor 

Dr. Zhiyong Yang (call Professor Yang) 

Office: 441 Bryan Building 

Office Hours: Tu/Th 9:30–10:30am, AND by appointment 

Phone: (336) 334-3763 

Email: z_yang4@uncg.edu 

 
Course Prerequisite:  MKT 320 Principle of Marketing or admission to a Bryan School approved program.  

You can’t be enrolled in MKT 424 at the same time you are enrolled in MKT 320. 

 
Required Textbook and Other Course Materials 

• Required Textbook: Consumer Behavior: Building Marketing Strategy, 13e, 

Hawkins/Mothersbaugh, ©2016, ISBN 978-1-259-23254-1. 

• The information on additional required readings will be posted online through Canvas. 

 
Course Description 

The consumer is the final recipient of all marketing activity. Whether developing an advertising campaign, 

designing a new product or implementing a promotional strategy, a marketer must have a clear understanding 

about targeted consumers. The purpose of this course is to introduce students to some of the key conceptual 

and theoretical foundations relevant to the study of the consumer choice process. Throughout the course, a 

permeating goal will be to provide students with insights as to how these concepts and ideas ultimately 

translate into improved managerial and strategic decision making. Current issues will be explored during the 

course in conjunction with the appropriate theoretical concept. Issues will be examined from the viewpoints 

of both consumers and marketers. 

 
Student Learning Outcomes 

Upon successful completion of MKT 424, students will be able to: 

• Explain how consumer behavior is central to the concepts of segmentation, targeting, and 

positioning. 

• Identify and explain the major sociological factors (e.g., cross-cultural variables, changing 

demographics in American society, social stratification, household structures, peer groups, and social 

media) that may influence consumer behavior. 

• Identify steps (stages) of the consumer behavior decision process. 

• Identify and explain major psychological factors (e.g., perceptions, emotion, attitudes, choice rules, 

and post purchase satisfaction) that may affect consumer behavior. 

 

Course Communication 

All course-related messages will be posted on Canvas, where you will find course syllabus, written 

assignments, online readings, and other announcements. Students may contact the instructor via email or in-

person. When sending email, please put "[MKT 424]" in the subject heading to clearly identify the email as 

relating to the course. It will ensure your important email gets the instructor’s prompt attention. 

 

Please send your message from your UNCG e-mail account. The University requires that all 

correspondence among faculty, staff, and students originate from a University-assigned e-mail address. This 

policy is in place to protect your academic and personal information from unauthorized access.   
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Course Format 

Class meetings will feature lectures, videos, in-class exercises, and discussion. Students are encouraged to 

ask questions and make comments pertinent to the subject. Lectures will complement the text. Current 

changes in marketing will also be discussed along with other information pertinent to the subject. 

 
Evaluation and Grading 

Your grade will be based on your performance in exams, quizzes, class participation, and assignments. ALL 

EXAMS AND QUIZZES WILL BE CLOSE-BOOK. There will be three major exams during the semester. 

Points will be awarded for exams, quizzes, class participation, assignments, and the project as described 

below. Late submission of assignments and the project may not be accepted. 

 

Exam 1 (Ch01-06; 38 Qs) 76 pts. (15.2%) 

Exam 2 (Ch07-12; 42 Qs) 84 pts. (16.8%) 

Exam 3 (Ch13-18; 50 Qs) 100 pts. (20%) 

Surprise Quizzes (5*14 pts.) 70 pts. (14%) 

Term Project 100 pts. (20%) 

Class participation 25 pts.  (5%) 

In-class Exercises 20 pts.  (4%) 

Take-home Assignments 25 pts.  (5%) 

Total 500 pts. (100%) 

 

Grade Scale 
A (465-500); A- (450-464); B+ (435-449); B (415-434); B- (400-414); 

C+ (385-399); C (365-384); C- (350-364); D+ (335-349); D (315-334); D- (300-314); F (0-299).  

 

Surprise Quizzes (70 Points) 

There will be 6 close-book quizzes during the semester worth 14 points per quiz. These quizzes will cover 

materials from the chapter assigned as reading for the given day (as noted in the schedule). This means that 

each student is expected to review the assigned reading materials (slides and textbook for that chapter) before 

coming to class. Each student will be able to drop his or her one lowest quiz grades. Note: There will be no 

make-ups for missed quizzes. Please ALWAYS keep Scantron form and a #2 pencil handy for the classes. 

 

Please also make sure to come to class ON TIME, as most quizzes will be given in the beginning of the class. 

If you come late, you will not get credits for any missed question. 

 
Exams (260 Points) 

Three non-cumulative close-book exams (worth 76, 84, and 100 points, respectively), which are made up of 

multiple-choice questions, will be given to test students’ knowledge of course concepts. Text materials not 

covered in lectures are fair game for exam questions.  

 
In-Class Exercises (20 Points): 

These in-class exercises will not be announced in advance and cannot be made up if missed. These exercises 

will be used to help foster class discussion. 

 

Take-home Assignments (25 Points):   

Each student will be required to submit 3 individual take-home assignments through Canvas during the 

semester (see detailed instructions and deadlines of these assignments on Canvas). Assignments must be 

typed using the WORD software, professionally presented, and uploaded to Canvas. Handwritten 

assignments will not be accepted. Take-home assignments are due at the beginning of class on the days noted 

in the course schedule. After the due time, Canvas will not allow you to submit. As a result, late submissions 

have to be turned in via email (z_yang4@uncg.edu). Assignments turned in after the first 10 minutes of class 

will be assessed a 2-point penalty, and will not be accepted that are more than 30 minutes late.   
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Term Project (100 Points) 

Projects will focus on your ability to demonstrate an understanding of consumer behavior concepts. Students 

are required to form groups of three. Each group must submit their topic (with a brief justifications to explain 

why this project excites you and how you are going to do the project), and a group index card (a list of group 

members’ names, student ID numbers and telephone numbers) in Week 4. 

 

Teamwork is an integral part of success in today’s business environment. Although each of you may have 

different working styles, it is imperative that you be able to function effectively in teams. Often team 

problems occur as a result of miscommunication and can usually be resolved within the team. If there is a 

problem, address the issue immediately with the entire team, clarify all work assignments and establish 

responsibilities and tight deadlines. 

 

Each member is expected to participate equally in the project. Members are expected to be present and on 

time for meetings, to be productive during the sessions, communicate openly, understand each other’s point 

of view, be respectful and responsible, share ideas with others, and so on. Please choose your group 

carefully. In the event of interpersonal conflict within a group, decisions made by the majority of the group 

will be respected.   

 

At the end of the term, students must complete a confidential PEER GROUP EVALUATION form. A 

student whose performance is significantly below the standards established by the group will have his/her 

grade adjusted accordingly at the discretion of the instructor. Each member will be evaluated according to: 

i. availability/promptness for group meetings, 

ii. level of cooperation and participation in group meetings, 

iii. contribution to research, planning, and organization, and 

iv. contribution to the preparation of the written report. 

 

Groups are strongly encouraged to maintain a group log specifying attendance at meetings, work assigned 

and to whom, due dates, and completion dates. In the event of lack of participation by a member, the group 

may be asked to submit the log, prior to that student’s grade being adjusted. 

 

Class Responsibilities, Expectations, and Participation (25 Points) 

• Regular attendance and promptness: Since concepts covered in class discussion are an integral part 

of this course, attendance is essential. Should you occasionally arrive late, please take the vacant seat 

closest to the door that you enter. If you must leave early on any day, I would appreciate it if you 

would mention it to me before class. If you then sit towards the door on that day, your leaving will 

be less of an interruption. 

• Cell phones MUST be turned off or placed on silence mode during the class.   

• Timely and thorough preparation for each class. 

• Class participation is made up of two components: (1) attendance (20 points), and (2) participation in 

class discussions (5 points). Class participation in the form of observations, opinions and questions is 

an important component of the learning process. Participation grades will be based on the frequency 

and the quality of the student’s contribution to class discussions. The dependency of your overall 

grade on class participation will be particularly high during case discussions. Grading of this 

component will be based on my perception of your performance in both voluntary and directed 

participation. 

 

Classroom experience is an important component of the learning process for this course. In order to get to 

know you, you are required to complete the “student data sheet” by Week 2 (a template will be provided in 

the first meeting). 

 

Make-up Policy 

There will be no make-up for surprise quizzes or in-class exercises. Missing a scheduled exam for an 

unexcused reason will result in that exam being counted as a zero. Make-up exams may be taken under 
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circumstances of illness/family death or emergency, and if the student contacts me BEFORE the scheduled 

exam. Students will only be allowed to take a makeup exam if they have written proof of why they could not 

take the exam.  

 

Tentative Course Schedule 

The following is a tentative schedule for the semester. The instructor reserves the right to make any changes 

necessary to this schedule, and will announce any necessary changes ahead of time. You are responsible for 

being aware of any changes that may occur. Absence is not a legitimate reason for being unaware of 

announced changes in class activities and dates for assignments and exams. 

Week Session Topic 
Text 

Chapters 
Deadlines 

1 
1/15 Introduction Syllabus  

1/17 Consumer Behavior and Marketing Strategy Ch01  

2 
1/22 Culture Ch02  

1/24 Culture (cont.) Ch02  

3 
1/29 Values  Ch03  

1/31 Subculture Ch05  

4 
2/5 Demographics and Social Stratification Ch04 Group Index Card due 

2/7 Demographics and Social Stratification (cont.) Ch04  

5 
2/12 Family Ch06  

2/14 EXAM 1 Ch01-06  

6 
2/19 Reference Groups Ch07  

2/21 Perception Ch08  

7 
2/26 Perception (cont.) Ch08  

2/28 Learning & Memory Ch09 Guest Speaker: Dr. Steve Cramer 

8 
3/5 

No Class (Spring Break) ----- 
 

3/7  

9 
3/12 Motivation, Personality, Emotion Ch10 Take-home Assignment #1 due1 

3/14 Motivation, Personality, Emotion (cont.) Ch10  

10 
3/19 Attitudes Ch11  

3/21 Self-concept & Lifestyle Ch12 Take-home Assignment #2 due1 

11 
3/26 EXAM 2 Ch07-12  

3/28 Situational Influences Ch13  

12 
4/2 Problem Recognition Ch14  

4/4 Search Ch15  

13 
4/9 Search (cont.) Ch15  

4/11 Alternative Evaluation Ch16 Take-home Assignment #3 due1 

14 
4/16 Outlet Selection Ch17  

4/18 Outcomes Ch18  

15 
4/23 Outcomes (cont.) Ch18  

4/25 Presentation of the term project ----- 
The write-up of the term project due1 

The presentation slides of the term project due2 
16 4/30 Presentation of the term project -----  

17 5/9 EXAM 3 (12:00noon - 1:30pm) Ch13-18  
 

Note:  
1    The take-home assignments and the write-up of the term project must be prepared in Microsoft WORD and uploaded to 

Canvas before the beginning of the class on the due date. 
2    The presentation slides of the term project must be prepared in Microsoft PowerPoint and uploaded to Canvas before the 

beginning of the class on the due date. 
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UNIVERSITY POLICIES AND PROCEDURES 
 
Attendance:  

At UNCG, taking attendance is not required but attendance is a critical indicator in student success. Each 

faculty member is free to develop his or her own methods of evaluating students’ academic performance, 

which includes establishing course-specific policies on attendance. As the instructor of this section, I will 

take attendance sporadically. However, while UNCG does not require instructors to take attendance in 

their courses, the U.S. Department of Education requires that the University have a mechanism in place to 

mark when Federal Student Aid recipients “begin attendance in a course.” UNCG instructors will report 

when students begin attendance in a course as part of the final grading process. Specifically, when 

assigning a student a grade of F, faculty report the last date a student attended their class based on 

evidence such as a test, participation in a class project or presentation, or an engagement online via 

Canvas. This date is reported to the Department of Education for federal financial aid recipients. 

 

Academic Integrity:  

Students enrolled this course are expected to adhere to the UNCG Honor Code: 

 

I pledge, on my honor, to uphold UNCG’s tradition of academic integrity, a tradition that 

values hard work and honest effort in the pursuit of academic excellence.  

I promise that I will submit only work that I personally create or contribute to group 

collaborations, and I will appropriately reference any work from other sources. I will follow 

the highest standards of integrity and uphold the spirit of the Honor Code. 

 

Plagiarism, Falsification of Course Documents or Cheating will not be tolerated.  Please note that any 

violation of the Academic Integrity Policy could result in failure of the course. Do your own work 

because an occurrence can equate to plagiarizing just one sentence from a consulted source. I will 

investigate if I suspect plagiarism and/or cheating. An Academic Integrity violation occurs if you falsify a 

document (i.e. signing another student’s name) for both students. A document AI violation stays on your 

permanent academic record. Refer to the Academic Integrity Policy for full details. 

 
Drop Policy 

Students may drop or swap (adding and dropping a class concurrently) classes from the beginning of the 

registration period through the late registration period. After the late registration period, students must see 

their academic advisor to drop a class or withdraw. Undeclared students must see an advisor in the 

University Advising Center. Drops can continue through a point two-thirds of the way through the term or 

session. It is the student’s responsibility to officially withdraw if they do not plan to attend after 

registering. Students will not be automatically dropped for non-attendance. Repayment of certain 

types of financial aid administered through the University may be required as the result of dropping 

classes or withdrawing. For more information, contact UNCG Financial Aid Office (https://fia.uncg.edu/). 
 

Academic Accommodations 

The University of North Carolina at Greensboro respects and welcomes students of all backgrounds and 

abilities. If you feel you will encounter any barriers to full participation in this course due to the impact 

of a disability, please contact the Office of Accessibility Resources and Services (OARS). The OARS 

staff can meet with you to discuss the barriers you are experiencing and explain the eligibility process for 

establishing academic accommodations. You can learn more about OARS by visiting their website 

at https://ods.uncg.edu/ or by calling 336-334-5440 or visiting them in Suite 215, EUC. 

 

Non-Discrimination Policy:  

The University of North Carolina Greensboro does not discriminate on the basis of race, color, national 

origin, religion, age, gender, sexual orientation, disabilities, genetic information, and/or veteran status in 

https://ods.uncg.edu/
tel:336-334-544
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its educational programs or activities it operates. For more information, 

visit https://policy.uncg.edu/university-policies/discriminatory_conduct/.  

 

Title IX Policy:  

The University of North Carolina Greensboro (“University”) is committed to maintaining a learning and 

working environment that is free from discrimination based on sex in accordance with Title IX of the 

Higher Education Amendments of 1972 (Title IX), which prohibits discrimination on the basis of sex in 

educational programs or activities; Title VII of the Civil Rights Act of 1964 (Title VII), which prohibits 

sex discrimination in employment; and the Campus Sexual Violence Elimination Act (SaVE Act). Sexual 

misconduct is a form of sex discrimination and will not be tolerated. For information regarding Title IX, 

visit titleix.wp.uncg.edu/ or contact Murphie Chappell, Title IX Coordinator, at (336) 256-0362 or 

mechappe@uncg.edu.  

 

Health and Wellness 

Your health impacts your learning. Throughout your time in college, you may experience a range of 

health issues that can cause barriers to your learning. These might include physical ailments, illnesses, 

strained relationships, anxiety, high levels of stress, alcohol/drug problems, feeling down, or loss of 

motivation. Student Health Services and The Counseling Center can help with these or other issues you 

may be experiencing. You can learn about the free, confidential mental health services available on 

campus by calling 336-334-5874, visiting the website at https://shs.uncg.edu/ or visiting the Anna M. 

Gove Student Health Center at 107 Gray Drive. Help is always available. 

 

 

https://policy.uncg.edu/university-policies/discriminatory_conduct/
mailto:mechappe@uncg.edu
https://shs.uncg.edu/

