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ISM 788: Seminar in IS Research Methods 
Course Syllabus for Spring 2023 (note that some changes are possible) 

 
 

Professor: Dr. Franck Soh 

Office: 489 Bryan Building 

Email: f_sohnoume@uncg.edu  

Course Meeting Time: Wednesday 11:00 am to 2:00 pm 

Office Hours: Wednesday 2:30 to 3:30 pm or by Appointment 

Textbook and Supplies: 

➢ Catalog Description: 

This course focuses on the research process and various design elements for quantitative and 

qualitative research in information systems. 

 

➢ Detailed Description  

This is an experiential research course. Borrowing from Bloom’s taxonomy of the levels of 

learning, this course goes beyond the knowledge and comprehension aspects of the research 

process that you learned in previous courses, to the actual conduct and application of research 

methods in IS. ISM 788 is designed to get you “immersed” in the research process, learn 

about various specifics and techniques, and get you ready for the dissertation writing process. 

To this end, in completing this course, you become intimately familiar with the individual 

research methods and how they relate to the notion of theory building or theory testing in the 

context of developing credible and high-quality research. Students should be able to identify 

and justify necessary research methods to assess proposed theoretical models. To accomplish 

this end, it is necessary not only to read research articles published in some of the elite 

journals in the IS and sister disciplines but also to develop an appreciation for writing and 

communicating research ideas most effectively. 

 

About three-fourths of the course is project-based. Through the conceptualization, design, 

and execution of a major research project, you will be able to experience and apply key tenets 

of research, concepts, methods, and various techniques. These include literature search, 

knowledge evaluation, theory/model building, hypotheses generation, research design, 

constructs, variables, instrument development, assumptions, analysis, and interpretation. You 

will also gain first-hand experience with various methodologies, especially surveys, 

experiments, and case studies. While the course is not about statistics per se, a good 

knowledge of fundamental statistical concepts and methods is presumed. The course requires 

you to complete various milestones in completing the research project. It requires your active 

involvement and participation. As with any doctoral course, the more you put into it – the 

more you will get out of it. 
 

➢ Course Learning Objectives 

At the successful completion of this course, students will be able to: 

• Analyze and assess various research methods and their possible contribution to 

information systems research 

• Examine various concepts, and research models in relation to the application of 

different research methods in information systems research 

mailto:f_sohnoume@uncg.edu
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• Evaluate and assess the merits and weaknesses of different research methods used in 

IS research. 

 

➢ Teaching Strategies 

Since this is a seminar not a lecture course, active class interaction is essential. Students are 

expected to be prepared for each meeting and participate fully in class discussions. Since 

class participation is part of a student’s final grade, failure to prepare and participate will 

have consequences. All work must be turned in by the due date. 

 

The course will be coordinated through a combination of class discussions, research projects, 

analysis of articles, and presentations by students. Students will be provided with detailed 

guidelines for presentations, discussions, and various research projects. They are expected to 

be very familiar with the readings each week; comments and questions should be prepared 

before class. They are also expected to share the task of leading discussions. Each student 

will be assigned leadership responsibility for one reading each week. 

 

➢ Course Expectations of Students 

Students are expected to set aside at least 12 to 15 hours each week outside of classes to 

prepare for each class meeting. Seminar courses make significant demands on the students 

and their ability to think beyond what is presented in the research papers. It is NOT sufficient 

to read the papers. Students are expected to understand each research paper and then be 

able to integrate a diverse set of concepts from across the set of articles covered in each 

class discussion. Therefore, it is suggested that they not only read each paper but also look 

for concepts that cut across many of these articles or concepts that stand out in contrast.  

 

Additionally, students must look for the assumptions made in each research 

design/method, specific research questions addressed, and the relationship between the 

theory proposed and the research method chosen by the authors. Students must understand 

why each of the above was appropriate. Beyond this, students must also begin to ask what 

else or how else might one extend the line of inquiry or theory presented by the authors. What 

are some of the possible strengths or weaknesses of the proposed theories etc.? Additionally, 

students should also look at how the authors have written these papers and pick up the 

necessary skills for effective methods. As evident, there is a great deal expected from the 

students in this Ph.D. Seminar. 

 

➢ Canvas Learning Management System 

UNCG Canvas is available at https://canvas.uncg.edu. Course materials, announcements, and 

updates will be posted on Canvas regularly. Please check canvas daily for announcements, 

discussions, and materials. You will be responsible for any information or announcements 

provided to you through emails and for any updates on Canvas.  

 

➢ Course Materials 

• Although the textbook is not mandatory, I encourage you to get the following books: 

✓ Fred N. Kerlinger, and Howard B. Lee (2000) Foundations of behavioral research, 

4th 

✓ Yin, R. K. 2013. The Case Study as a Research Method, in Case Study Research: 

Design and Methods (Applied Social Research Methods), R. K. Yin (ed.), SAGE 

Publications, Inc. 

https://canvas.uncg.edu/
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• Extensive readings (see list of readings in Canvas by week) - This course primarily 

uses readings and research papers drawn from various elite journals in IS and sister 

disciplines that cover various research designs and methodologies. The instructor will 

make these research papers available through the course management system. The 

number of research papers to be discussed each week will vary depending on the topic 

or methodology being considered. It is anticipated that about five to seven research 

papers may be discussed each week. 

 

➢ Grading 

The course grade will be calculated using the following distribution: 

Final Grading Scale 

95-100 A 

90-94.9 A- 

86-89.9 B+ 

83-85.9 B 

80-82.9 B- 

75-79.9 C+ 

70-74.9 C 

69.9 and below F 

Please Note: 

• Grades in the ISSCM Department are NOT posted and are NOT given over the phone. 

You may check your grades on UNCGenie within 3-4 days after the final exam.  

• Questions concerning grading must be resolved within a reasonable time (typically 

one week) after the grade has been posted in Canvas. After that period, all grades are 

final. 

 
➢ Participation 

It is expected that each student will make a meaningful contribution to each class discussion. 

By meaningful discussion, I refer to a contribution that advances our understanding of the 

theory, method, and research concepts being discussed. This does NOT mean just mere 

recitation of what the authors have written word for word. We all will have read the articles 

before each class meeting. Therefore, it is NOT at all useful to repeat what is in the article but 

rather to provide a unique perspective on the concepts or theories discussed in one or more of 

the articles. The purpose is to learn how to integrate various concepts and theories across 

various articles. This is what one needs to accomplish in any good literature review to publish 

in a quality journal. 
 

➢ Research Project 

Each student is required to design and implement a research project during the semester. 

Specifically, the project must cover a thorough and relevant literature review, a review of 

appropriate theories, the selection of an appropriate research method to identify research 

question(s); the justification of research methods, the development of protocols for data 

collection and analysis, pilot testing, analysis and discussion of results and writing effectively 

for academic publication. To this end, the following items comprise various aspects of this 

research project: 
 

Proposal  

In‐depth Literature Review and Research Question(s) 20% 

Elements Points 

In-class Discussion 30% 

Method Presentation 20% 

Proposal Presentation/Report 15% 

Final Presentation/Report 15% 

Final Paper 20% 

Total 100% 
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Development of a Research Design 20% 

Identification and Justification of Research Methods 20% 

Data Collection and Analysis 20% 

Effective Writing and Communication 20% 

 

The initial proposal (at least 3 pages not exceeding 5 pages) must detail the topic, research 

issues, and relevant literature (not an exhaustive one at this point but the most relevant ones). 

Each student should provide constructive comments on their peers’ proposals.  

No incompletes or late submissions are acceptable. 

 

➢ In-Class Discussion 

Students are expected to read all the articles assigned each week. Each student will be 

assigned one reading per week. The student will prepare a typed synopsis and bring it to the 

class for fellow students and the instructor. In addition to the synopsis, the student will lead 

the class discussion on the reading. Late work will not be accepted. 

 

➢ Method Presentation 

Students will present a selected research method approximately every two weeks. Each 

student should discuss with the instructor to seek approval on the research method. Examples 

of research methods include polynomial regression analysis, agent-based modeling, event 

sequence analysis, etc. 

 

➢ Tentative Schedule 

The following schedule provides general guidelines and is subject to change. A detailed 

schedule before the beginning of each week will be posted on Canvas. It is the student’s 

responsibility to stay on track with course materials every week to be successful in the 

course. 

Week Date Class Topics Assignment 

1 January 11 Introduction  

2 January 18 Overview of research methods  

3 January 25 Evaluating theory testing – Part 1  

4 February 1 Evaluating theory testing – Part 2 
Method 

Presentation 1 

5 February 8 Survey research – Part 1  

6 February 15 Survey research – Part 2 Method 

Presentation 2 

7 February 22 Qualitative research – Part 1 [case studies]  

8 March 1 Proposal Presentation  

9 March 8 Spring Break 

10 March 15 
Qualitative research – Part 2 [historiography & content 

analyses] 

Method 

Presentation 3 

11 March 22 Qualitative research – Part 3 [ethnography]  

12 March 29 
Quantitative research – Part 1 [event studies and survival 

models] 

Method 

Presentation 4 

13 April 5 Quantitative research – Part 2 [multilevel models]  

14 April 12 
Quantitative research – Part 3 [latent growth modeling / 

Mixed Methods] 

Method 

Presentation 5 

15 April 19 Design science  

 Optional Ethics in research  
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Reviewing in academia 

16 April 26 Final Presentation 

17 May 3 Final Paper 

Topics can be adjusted depending on the progress of the class.  

➢ Changes to the Syllabus/Schedule 

The syllabus and schedule are tools to help you plan your time. Every effort is made to make 

the syllabus and schedule as complete as possible, but there may be occasions when changes 

are required, including changes in the grading components, and due dates. The instructor will 

announce any deviations from the syllabus or schedule in class. 

 

➢ Attendance Policy for University Sponsored Events (Please, discard this policy as 

this course is asynchronous) 

The University recognizes the importance of certain extra-curricular and co-curricular 

activities (including travel days) that enhance student learning, personal development, and 

professional growth. Instructors will excuse absences of students for participation in 

University-sponsored events under the following conditions:  

1. Students who expect to miss one or more class meetings due to participation in 

University-sponsored activities should:  

a. Notify the instructor(s) at least five class days in advance; 

b. Arrange to complete all missed work in advance of the absence whenever 

practicable as judged by the instructor(s). When missed work cannot be 

completed in advance, the instructor(s) should provide students with the 

opportunity to make up the work. Students should be aware, however, that not 

all kinds of work can be made up. The instructor(s) have the discretion to deny 

make-up work if (i) alternative assignments place an unreasonable demand on 

the instructor, (ii) the original assignment is such that not completing it at the 

originally assigned time impedes student learning 

c. Present relevant documentation of participation in a relevant University-

sponsored activity to the instructor(s) upon request. 

Students who expect to miss more than three class periods of any single course of any kind in 

a term or more than two consecutive meetings of a course in order to participate in 

University-sponsored activities should inform the instructor at the beginning of the course. In 

the case that the faculty member cannot make reasonable accommodations for make-up work, 

the student may appropriately be advised to drop the course. 

Regular class attendance is a responsibility and a privilege of university education. It is 

fundamental to the orderly acquisition of knowledge. Students should recognize the 

advantages of regular class attendance, accept it as a personal responsibility, and apprise 

themselves of the consequences of poor attendance. Instructors should stress the importance 

of these responsibilities to students, set appropriate class attendance policies for their classes, 

and inform students of their requirements in syllabi and orally at the beginning of each term. 

 

➢ IMPORTANT: Academic Integrity Policy 

Discussing your assignments with other students can be a valuable learning resource; 

however, each student is expected to do their original work. By submitting an assignment, 

each student is acknowledging their understanding and commitment to the Academic 

Integrity Policy on all major work for the course. Refer to the following URL:  
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https://osrr.uncg.edu/academic-integrity/. If you have questions about how this policy applies 

to this course or an assignment, then please see me.  

Students should NOT make, borrow, or “share” copies of their assignments or files with other 

students, including previous ISM 788 students. Helping one another is allowed, but copying, 

even electronically, is cheating. This practice is against the UNCG Academic Integrity Policy 

and defeats the purpose of this course. No credit will be received for shared work, and other 

penalties may be imposed. 

 

➢ Accommodations for Students with Disabilities 

UNCG seeks to comply fully with the Americans with Disabilities Act (ADA). Students 

requesting accommodations based on a disability must connect with the Office of 

Accessibility Resources and Services (OARS) in 215 Elliott University Center, (336)334-

5440, oars.uncg.edu. The student is to provide a written request for each test accommodation 

to their instructor (an e-mail will suffice provided you have received a reply from the 

instructor). Both the requests to the OARS and the instructor are to be made at least ten 

school days before the test date.   

➢ Health and Wellness Statement 

Your health impacts your learning. Throughout your time in college, you may experience a 

range of health issues that can cause barriers to your learning. These might include physical 

ailments, illnesses, strained relationships, anxiety, high levels of stress, alcohol/drug 

problems, feeling down, or loss of motivation. Student Health Services and The Counseling 

Center can help with these or other issues you may be experiencing. You can learn about the 

free, confidential mental health services available on campus by calling 336-334-5874, 

visiting the website at https://shs.uncg.edu/, or visiting the Anna M. Gove Student Health 

Center at 107 Gray Drive. Help is always available. 

➢ Religious Obligations Statement 

It is expected that instructors will make reasonable accommodations for students who have 

conflicts due to religious obligations. Please make arrangements with the instructor in 

advance of any conflict. For more information on UNCG’s Religious Obligations policy, 

visit: 

https://drive.google.com/file/d/0B3_J3Uix1B4UeTV4Nk1vVFJoVFE/view?resourcekey=0-

zRdXEmUA6rRI2RzKqo6u3g  

 

➢ COVID-19 Statement 

As we return for spring 2023, please uphold UNCG’s culture of care to limit the spread of 

covid-19 and other airborne illnesses. These actions include, but are not limited to: 

• Engaging in proper hand-washing hygiene  

• Self-monitoring for symptoms of covid-19 

• Staying home when ill 

• Complying with directions from health care providers or public health officials to 

isolate if ill 

• Completing a self-report when experiencing covid-19 symptoms or testing positive 

for covid-19 

• Following the CDC's exposure guidelines when exposed to someone who has tested 

positive for covid-19 

https://osrr.uncg.edu/academic-integrity/
https://shs.uncg.edu/
https://drive.google.com/file/d/0B3_J3Uix1B4UeTV4Nk1vVFJoVFE/view?resourcekey=0-zRdXEmUA6rRI2RzKqo6u3g
https://drive.google.com/file/d/0B3_J3Uix1B4UeTV4Nk1vVFJoVFE/view?resourcekey=0-zRdXEmUA6rRI2RzKqo6u3g
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• Staying informed about the University's policies and announcements via the covid-19 

website 

 

➢ Expectations of Faculty and Students in the Bryan School 

Bryan Faculty and students in this course are expected to adhere to the guidelines stated at 

this link: https://bryan.uncg.edu/wp-content/uploads/2017/08/Faculty-and-Student-

Guidelines-2018-2019.pdf  

  

https://bryan.uncg.edu/wp-content/uploads/2017/08/Faculty-and-Student-Guidelines-2018-2019.pdf
https://bryan.uncg.edu/wp-content/uploads/2017/08/Faculty-and-Student-Guidelines-2018-2019.pdf
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Reading List 

There are no more than 5 readings per week. Some readings will be made optional. 

 

Week 1 (January 11): Introduction 

 

Week 2 (January 18): Overview of research methods 

Orlikowski, Wanda J., and Jack J. Baroudi. "Studying information technology in 

organizations: Research approaches and assumptions." Information systems research 2.1 

(1991): 1-28. 

Bacharach, S. B. (1989). Organizational theories: Some criteria for evaluation. Academy of 

management review, 14(4), 496-515. 

Lee, A. S. (1991). Integrating positivist and interpretive approaches to organizational 

research. Organization science, 2(4), 342-365. 

Gregor, S. (2006). The nature of theory in information systems. MIS quarterly, 611-642. 

Keen, P. G. (1980). MIS research: Reference disciplines and a cumulative tradition. 

Anderson, Paul F. (1983), “Marketing Scientific Progress, Scientific Method," Journal of 

Marketing, 47 (Fall), 18-31. 

Deshpande, Rohit (1983), “Paradigms Lost: On Theory and Method in Research in 

Marketing,” Journal of Marketing, 47 (Fall), 101-110. 

Week 3 (January 25): Evaluating theory testing – Part 1 

Sternthal, B., Tybout, A. M., & Calder, B. J. (1987). Confirmatory versus comparative 

approaches to judging theory tests. Journal of consumer research, 14(1), 114-125. 

Mook, D. G. (1983). In defense of external invalidity. American psychologist, 38(4), 379. 

Kluger, A. N., & Tikochinsky, J. (2001). The error of accepting the" theoretical" null 

hypothesis: the rise, fall, and resurrection of commonsense hypotheses in psychology. 

Psychological bulletin, 127(3), 408. 

Greenwald, A. G. (1975). Consequences of prejudice against the null hypothesis. 

Psychological bulletin, 82(1), 1. 

Open Science Collaboration. (2015). Estimating the reproducibility of psychological science. 

Science, 349(6251), aac4716. 

Kerr, N. L. (1998). HARKing: Hypothesizing after the results are known. Personality and 

social psychology review, 2(3), 196-217. 

Week 4 (February 1): Evaluating theory testing – Part 2 

Certo, S. T., & Semadeni, M. (2006). Strategy research and panel data: Evidence and 

implications. Journal of management, 32(3), 449-471. 
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Semadeni, M., Withers, M. C., & Trevis Certo, S. (2014). The perils of endogeneity and 

instrumental variables in strategy research: Understanding through simulations. Strategic 

management journal, 35(7), 1070-1079. 

Greenwald, A. G., Pratkanis, A. R., Leippe, M. R., & Baumgardner, M. H. (1986). Under 

what conditions does theory obstruct research progress? Psychological review, 93(2), 216. 

Rosnow, R. L., & Rosenthal, R. (1992). Statistical procedures and the justification of 

knowledge in psychological science. 

Cohen, J. (1992). Things I have learned (so far). In Annual Convention of the American 

Psychological Association, 98th, Aug. 1990, Boston, MA, US; Presented at the 

aforementioned conference. American Psychological Association. 

Week 5 (February 8): Survey research – Part 1 

Straub, D., Boudreau, M. C., & Gefen, D. (2004). Validation guidelines for IS positivist 

research. Communications of the Association for Information systems, 13(1), 24. 

Petter, S., Straub, D., & Rai, A. (2007). Specifying formative constructs in information 

systems research. MIS quarterly, 623-656. 

MacKenzie, S. B., Podsakoff, P. M., & Podsakoff, N. P. (2011). Construct measurement and 

validation procedures in MIS and behavioral research: Integrating new and existing 

techniques. MIS quarterly, 293-334. 

Jarvis, C. B., MacKenzie, S. B., & Podsakoff, P. M. (2003). A critical review of construct 

indicators and measurement model misspecification in marketing and consumer research. 

Journal of consumer research, 30(2), 199-218. 

Rossiter, J. R. (2002). The C-OAR-SE procedure for scale development in marketing. 

International journal of research in marketing, 19(4), 305-335. 

Farrell, A. D. (1994). Structural equation modeling with longitudinal data: strategies for 

examining group differences and reciprocal relationships. Journal of consulting and clinical 

psychology, 62(3), 477. 

Extra Readings 

Chapters 22 and 23 

Fred N. Kerlinger, Howard B. Lee (2000) Foundations of behavioral research, 4th edition 

Week 6 (February 15): Survey research – Part 2 

Edwards, J. R. (2011). The fallacy of formative measurement. Organizational research 

methods, 14(2), 370-388. 

Hsu, J., Chiu, C. M., Lowry, P. B., & Liang, T. P. (2017). Solving the interpretational-

confounding and interpretational-ambiguity problems of formative construct modeling in 

behavioral research: Proposing a two-stage fixed-weight redundancy approach. Journal of the 

association for information systems, 19(7), 618-671. 
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Spector, P. E. (1994). Using self-report questionnaires in OB research: A comment on the use 

of a controversial method. Journal of organizational behavior, 385-392. 

Reichardt, C. S. (2011). Criticisms of and an alternative to the Shadish, Cook, and Campbell 

validity typology. New Directions for Evaluation, 2011(130), 43-53. 

Podsakoff, P. M., MacKenzie, S. B., Lee, J. Y., & Podsakoff, N. P. (2003). Common method 

biases in behavioral research: a critical review of the literature and recommended remedies. 

Journal of applied psychology, 88(5), 879. 

Ganster, D. C., Hennessey, H. W., & Luthans, F. (1983). Social desirability response effects: 

Three alternative models. Academy of management journal, 26(2), 321-331. 

Extra Readings 

Chapters 24 and 25 

Fred N. Kerlinger, Howard B. Lee (2000) Foundations of behavioral research, 4th edition 

Week 7 (February 22): Qualitative research – Part 1 [case studies] 

Dubé, L., & Paré, G. (2003). Rigor in information systems positivist case research: current 

practices, trends, and recommendations. MIS quarterly, 597-636. 

Bansal, P., & Corley, K. (2012). Publishing in AMJ—Part 7: What's different about 

qualitative research? Academy of management Journal, 55(3), 509-513. 

Morgan, G., & Smircich, L. (1980). The case for qualitative research. Academy of 

management review, 5(4), 491-500. 

Silverman, D. (1998). Qualitative research: meanings or practices? Information systems 

journal, 8(1), 3-20. 

Eisenhardt, K. M. (1989). Building theories from case study research. Academy of 

management review, 14(4), 532-550. 

Bayerl, P. S., Lauche, K., & Axtell, C. (2016). Revisiting Group-based Technology Adoption 

as a Dynamic Process: The Role of Changing Attitude-Rationale Configurations. MIS 

quarterly. 40(3), 775-784 plus Online Appendix. 

Iversen, J. H., Mathiassen, L., & Nielsen, P. A. (2004). Managing risk in software process 

improvement: an action research approach. MIS quarterly, 28(3), 395–433. 

Week 8 (March 1): Proposal Presentation 

 

Week 9 (March 8): Spring break – no class 

 

Week 10 (March 15): Qualitative research – Part 2 [historiography & content analyses] 



 

 Franck Soh, Ph.D.   11 

 

Goodman, R. S., & Kruger, E. J. (1988). Data dredging or legitimate research method? 

Historiography and its potential for management research. Academy of management review, 

315–325. 

Todd, P. A., McKeen, J. D., & Gallupe, R. B. (1995). The evolution of IS job skills: A 

content analysis of IS job advertisements from 1970-1990. MIS quarterly, 19(1), 1-27. 

Mason, R. O., McKenney, J. L., & Copeland, D. G. (1997). An historical method for MIS 

research: Steps and assumptions. MIS quarterly, 21, 307–320. 

Garner, J. T., Kinsky, E. S., Duta, A. C., & Danker, J. (2012). Deviating rrom the Script: A 

Content Analysis of Organizational Dissent as Portrayed on Primetime Television. 

Communication quarterly, 60(5), 608–623. 

Miranda, S. M., Young, A., & Yetgin, E. (2016). Are Social Media Emancipatory or 

Hegemonic? Societal Effects of Mass Media Digitization. MIS quarterly, 40(2), 303-329. 

Week 11 (March 22): Qualitative research – Part 3 [ethnography] 

Barley, S. R. (1990). Images of imaging: Notes on doing longitudinal field work. 

Organization science, 1(3), 220–247. 

Orlikowski, W. (1992). The Duality of Technology: Rethinking the Concept of Technology 

in Organizations. Organization science, 3(3), 398–427. 

Dempsey, N. P. (2010). Stimulated Recall Interviews in Ethnography. Qualitative sociology, 

33(3), 349–367. 

Michel, A. (2012). Transcending Socialization: A Nine-Year Ethnography of the Body“s 

Role in Organizational Control and Knowledge Workers” Transformation. Administrative 

science quarterly, 56(3), 325–368. 

Williams, R., & Pollock, N. (2012). Research Commentary--Moving Beyond the Single Site 

Implementation Study: How (and Why) We Should Study the Biography of Packaged 

Enterprise Solutions. Information systems research, 23(1), 1–22. 

Week 12 (March 29): Quantitative research – Part 1 [event studies and survival models] 

Zander, U., & Kogut, B. (1995). Knowledge and the speed of the transfer and imitation of 

organizational capabilities: An empirical test. Organization science, 6(1), 76–92. 

Puranam, P., Singh, H., & Zollo, M. (2006). Organizing for innovation: Managing the 

coordination autonomy dilemma in technology acquisitions. Academy of management 

journal, 49(2), 263–280. 

Sabherwal, R., & Sabherwal, S. (2007). How Do Knowledge Management Announcements 

Affect Firm Value? A Study of Firms Pursuing Different Business Strategies. IEEE 

transactions on engineering management, 54(3), 409–422. 

Santos, Dos, B. L., Zheng, Z., Mookerjee, V. S., & Chen, H. (2012). Are New IT-Enabled 

Investment Opportunities Diminishing for Firms? Information systems research, 23(2), 287–

305. 
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Week 13 (April 5): Quantitative research – Part 2 [multilevel models] 

Cheslock, J. J., & Rios-Aguilar, C. (2011). Multilevel analysis in higher education research: 

A multidisciplinary approach. In Higher education: Handbook of theory and research (pp. 

85-123). Springer, Dordrecht. 

Chan, D. (1998). Functional relations among constructs in the same content domain at 

different levels of analysis: A typology of composition models. Journal of applied 

psychology, 83(2), 234. 

Klein, K. J., Conn, A. B., Smith, D. B., & Sorra, J. S. (2001). Is everyone in agreement? An 

exploration of within-group agreement in employee perceptions of the work environment. 

Journal of applied psychology, 86(1), 3. 

Klein, K. J., & Kozlowski, S. W. (2000). From micro to meso: Critical steps in 

conceptualizing and conducting multilevel research. Organizational research methods, 3(3), 

211-236. 

Klein, K. J., Dansereau, F., & Hall, R. J. (1994). Levels issues in theory development, data 

collection, and analysis. Academy of management review, 19(2), 195-229. 

Week 14 (April 12): Quantitative research – Part 3 [latent growth modeling / Mixed 

Methods] 

Serva, M. A., Kher, H., & Laurenceau, J. P. (2011). Using latent growth modeling to 

understand longitudinal effects in MIS theory: A primer. Communications of the association 

for information systems, 28(1), 14. 

Latent growth curve modeling with a cohort sequential design. (2001). 1–5. 

Bala, H., & Venkatesh, V. (2013). Changes in employees' job characteristics during an 

enterprise system implementation: A latent growth modeling perspective. MIS quarterly, 

1113-1140. 

Venkatesh, V., Brown, S. A., & Bala, H. (2013). Bridging the qualitative-quantitative divide: 

Guidelines for conducting mixed methods research in information systems. MIS quarterly, 

21-54. 

Venkatesh, V., Brown, S. A., & Sullivan, Y. (2016). Guidelines for conducting mixed-

methods research: An extension and illustration. Venkatesh, V., Brown, SA, and Sullivan, 

YW “Guidelines for Conducting Mixed-methods Research: An Extension and Illustration,” 

Journal of the AIS (17: 7), 435-495. 

Week 15 (April 19): Design science 

Goes, P. B. (2014). Design science research in top information systems journals. MIS 

quarterly, 38(1), iii-viii. 

Gregor, S., & Hevner, A. R. (2013). Positioning and presenting design science research for 

maximum impact. MIS quarterly, 337-355. 

Hevner, A. R., March, S. T., Park, J., and Ram, S. 2004. “Design Science in Information 

Systems Research,” MIS quarterly (28:1), pp. 75-105. 
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Nunamaker Jr, J. F., Chen, M., & Purdin, T. D. (1990). Systems development in information 

systems research. Journal of management information systems, 7(3), 89-106. 

Lee, J., Wyner, G. M., & Pentland, B. T. (2008). Process grammar as a tool for business 

process design. MIS quarterly, 757-778. 

Optional: Ethics in research 

Schminke, M. (2009). Editor's comments: The better angels of our nature—Ethics and 

integrity in the publishing process. Academy of management review, 34(4), 586-591. 

Rosnow, R. L., Rotheram-Borus, M. J., Ceci, S. J., Blanck, P. D., & Koocher, G. P. (1993). 

The Institutional Review Board as a mirror of scientific and ethical standards. American 

psychologist, 48(7), 821. 

Dotterweich, D. P., & Garrison, S. (1997). Research ethics of business academic researchers 

at AACSB institutions. Teaching business ethics, 1(4), 431-447. 

Blanck, P. D., Bellack, A. S., Rosnow, R. L., Rotheram-Borus, M. J., & Schooler, N. R. 

(1992). Scientific rewards and conflicts of ethical choices in human subjects research. 

American psychologist, 47(7), 959. 

Jamison, J., Karlan, D., & Schechter, L. (2008). To deceive or not to deceive: The effect of 

deception on behavior in future laboratory experiments. Journal of economic behavior & 

organization, 68(3-4), 477-488. 

Optional: Reviewing in academia 

Lee, A. S. (1995). Reviewing a manuscript for publication. Journal of operations 

management, 13(1), 87-92. 

Kohli, A. K. (2011). From the editor: reflections on the review process. journal of marketing, 

75(6), 1-4. 

Lepak (2009). Editor’s comments: What is good reviewing? Academy management review, 

34(3), 375–381. 

Rai, A. (2016). Editor's comments: writing a virtuous review. MIS quarterly, 40(3), iii-x. 

Kohli, R., & Straub, D. (2011). Editor's Comments: How Reviews Shape" MIS Quarterly": A 

Primer for Reviewers and Editors. MIS quarterly, iii-vii. 

Week 16 (April 26): Final Presentation 

 

Week 17 (May 3): Final paper due 

 

 


