
Updated November 2023

MS in Retail Studies Full-Time Course Schedule Sample
for Merchandising and Brand Management Track (MS – non thesis)

Semester Course Title Credits

Fall CRS 682 Graduate Seminar 3.0

RCS 662 Behavior-Soft Lines Consumers 3.0

RCS 560 Advanced Retail Buying and Merchandising 3.0

Spring CRS 570 Apparel Brand Management 3.0

RCS 584 Advanced Retail Analysis 3.0

Elective 3.0

Fall CRS 620 Analysis of Apparel and Related Industries 3.0

Elective 3.0

CRS 632 Supervised Industry Practicum
3.0 (Graduate next

Spring) OR
6.0 (Graduate in Fall)

Spring CRS 632 Supervised Industry Practicum 3.0

MS in Retail Studies Full-Time Course Schedule Sample
for Retail and Consumer Data Management Track (MS – non thesis)

Semester Course Title Credits

Fall CRS 682 Graduate Seminar 3.0

RCS 662 Behavior-Soft Lines Consumers 3.0

RCS 560 Advanced Retail Buying and Merchandising 3.0

Spring CRS 605 Retail Data Analytics 3.0

Elective 3.0

STA 640 SAS System for Statistical Analysis 1.0

CRS 632 Supervised Industry Practicum 2.0

Fall CRS 620 Analysis of Apparel and Related Industries 3.0

Elective 3.0

CRS 632 Supervised Industry Practicum 3.0

Spring CRS 632 Supervised Industry Practicum 1.0

CRS 651 Advanced Retail Data Analytics 3.0

For more information about the MS in Retail Studies program, visit
bryan.uncg.edu/programs or contact Dr. Jin Su (j_su@uncg.edu, 336-256-0290).
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