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Department of Marketing, Entrepreneurship, Hospitality & Tourism
HTM 102 01 – Introduction to Hospitality and Tourism Management
CRN: 11485    SPRING 2026
Asynchronous Online

Instructor:		Michael Edward Sloan
Office: 				476 Bryan Building
Office Hours: 	All Meetings (Virtual or In-Person) By Appointment Only
E-mail:				mesloan2@uncg.edu

COURSE DESCRIPTION:
An introductory course covering the international scope of the tourism industry through the business lens. Students will be introduced to the traveling public, tourism promoters, tourism service suppliers, and tourism’s external environment. Specific attention is focused on the challenges within tourism marketing, tourism intermediaries, tourism technology, travel, accommodations, food and beverage, attractions and entertainment, and destinations.

Class Materials:
Textbook:	TOURISM: The Business of Hospitality and Travel
6th Edition, ©2018
				Roy A. Cook, Cathy H.C. Hsu, Lorraine L. Taylor	
				ISBN:  9780134484488

	
Student Learning Outcomes:
· Upon successful completion of this course, students will be able to:
· Identify major components of the hospitality and tourism industry; explore roles of each and its inter- relatedness.
· Describe kinds of operations, organizations, and management practices in the industry.
· Identify and describe career opportunities in the hospitality and tourism industry and explore an individual career plan.
· Distinguish the differences in ownership formats in the hospitality businesses, including franchising, contracted, sole-proprietorship, partnerships, and corporations.
· Develop the service perspective necessary for success in the industry.
· Analyze current and future trends and their impact on the tourism and hospitality industry.



· Understand the principles of modern business and organizational practices in the fields of Tourism and Hospitality.
· Demonstrate critical thinking through the application of analytical tools and techniques for problem solving and decision making in the fields of Tourism and Hospitality.
· Communicate and interact effectively with individuals and groups as necessary for a career in the fields of Tourism and Hospitality.
· Articulate the skills required and career options available in the dynamic and complex fields of Tourism and Hospitality.

Assignment Policies:
All assignments are to be submitted no later than the date and time indicated for each assignment.
There is a penalty of 5% per day for the late submittal of any assignment. (See the Tentative Textbook Chapter & Chapter Test Schedule below.)

Case Study Projects (100 Total Points):
Students will review four (4) selected case studies. Students will then submit a written response to the questions associated with each one of the case studies.
There is a penalty of 5% per day for the late submittal of any assignment. (See the Tentative Case Study Assignment Schedule listed below).

Chapter Tests (750 points):
This class is designed to expose students to the various aspects of Hospitality and Tourism. The student is to read the required textbook. Through this and other assignments, the student will demonstrate his/her understanding about the topics covered and how to discuss these issues with a varying audience.

Final Exam (150 total points):
There will be a final comprehensive exam this semester. Exam questions will be based on the material covered in the readings. 

Grading:

	Points
	Description

	100
	Case Studies

	750
	Chapter Tests

	150
	Final Exam

	1000
	Total Points Available




	Letter
	Points
	
	Letter
	Points
	
	Letter
	Points

	A
	1000 - 930
	
	C+
	799 - 770
	
	D+
	699 - 670

	A-
	929 - 900
	
	C
	769 - 730
	
	D
	669 - 630

	B+
	899 - 870
	
	C-
	729 - 700
	
	D-
	629 - 600

	B
	869 - 830
	
	
	
	
	F
	599 - 0

	B-
	829 - 800
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Tentative Textbook Chapter & Chapter Test Schedule

	Week #
	Week of
	Topic
	Chapter Test Due Date

	1
	12 JAN
	Course Introduction
	

	2
	19 JAN
	1. Introducing the World’s Largest Industry, Tourism
2.  Marketing to the Traveling Public
	25 JAN

	3
	26 JAN
	3.  Delivering Quality Tourism Services
	1 FEB

	4
	2 FEB
	4.  Bringing Travelers and Tourism Service Suppliers Together
	8 FEB 

	5
	9 FEB
	5.  Capturing Technology’s Competitive Advantages
	15 FEB

	6
	16 FEB
	6.  Transportation
	22 FEB

	7
	23 FEB
	7.  Accommodations
	1 MAR

	8
	2 MAR
	8.  Food and Beverage
	8 MAR

	9
	9 MAR 
	Spring Break
	15 MAR

	10
	16 MAR
	9.  Attractions and Entertainment
	22 MAR

	11
	23 MAR
	10.  Destinations
	29 MAR

	12
	30 MAR
	11.  Economic and Political
Impacts of Tourism
	5 APR

	13
	6 APR
	12.  Environmental and
Social/Cultural Impacts of Tourism
	12 APR

	14
	13 APR
	13.  Sustaining Tourism’s Benefits 14. The Future of Tourism
	19 APR

	15
	20 APR
	Final Exam - Online
	No Later Than 11:59 PM
Sunday
3 MAY 2026

	16
	27 APR
	Final Exam - Online
	No Later Than 11:59 PM
Sunday
3 MAY 2026




Tentative Case Study Assignment Schedule

	Week #
	Week of
	Topic
	Due Date

	1
	12 JAN
	
	

	2
	19 JAN
	
	

	3
	26 JAN
	
	

	4
	2 FEB
	Case Study #1
Whose Money Is It?
TOURISM – Pg 137 to 138
	8 FEB 

	5
	9 FEB
	
	

	6
	16 FEB
	
	

	7
	23 FEB
	Case Study #2
100% Satisfaction Guaranteed
TOURISM – Pg 147
	1 MAR

	8
	2 MAR
	

	

	9
	9 MAR 
	
	

	10
	16 MAR
	Case Study #3
It’s Not A Birdhouse
TOURISM – Pg 400 to 402
	22 MAR

	11
	23 MAR
	
	

	12
	30 MAR
	
	

	13
	6 APR
	Case Study #4
Any City Can Be A Tourist Destination
TOURISM – Pg 406 to 412
	12 APR

	14
	13 APR
	

	

	15
	20 APR
	
	

	16
	27 APR
	
	








Health and Wellness:
Your health impacts your learning. Throughout your time in college, you may experience a range of health issues that can cause barriers to your learning. These might include physical ailments, illnesses, strained relationships, anxiety, high levels of stress, alcohol/drug problems, feeling down, or loss of motivation. Student Health Services and The Counseling Center can help with these or other issues you may be experiencing. You can learn about the free, confidential mental health services available on campus by calling 336-334-5874, visiting the website at https://shs.uncg.edu or visiting the Anna M. Gove Student Health Center at 107 Gray Drive. Help is always available.

Academic Accommodations:
The University of North Carolina at Greensboro respects and welcomes students of all backgrounds and abilities.   If you feel you will encounter any barriers to full participation in this course due to the impact of a disability, please contact the Office of Accessibility Resources and Services (OARS). The OARS staff can meet with you to discuss the barriers you are experiencing and explain the eligibility process for establishing academic accommodations. You can learn more about OARS by visiting their website at https://ods.uncg.edu  or by calling 336-334-544 or visiting them in Suite 215, EUC.

Academic Integrity:
You are expected to be familiar with and adhere to the Academic Integrity Policy. The policy is founded on five main principles: honesty; trust; fairness; respect; and responsibility. Responsibility for academic integrity lies with individual students and faculty members of the academic community. Violations of academic integrity include cheating, plagiarism, misuse of academic resources, falsification, and facilitation of academic integrity violations. You are responsible for the academic integrity of any paper, project, or assignment that has your name attached to it.	
Specifically, the use of any Artificial Intelligence (AI) software programs to generate any part of your assignments for this course constitutes a violation of the University’s policy on plagiarism because it represents thoughts or ideas of another as your own.
Academic Integrity FAQS:  https://osrr.uncg.edu/academic-integrity-faqs/

Generative AI Policy Statement:
You are expected to follow the University’s Academic Integrity Policy. All ideas, text, images, and other content you submit should be appropriately cited when taken, directly or indirectly, from another source. For purposes of this course, use of generative artificial intelligence (GAI) will be treated analogously to assistance from another person.
Unauthorized or unacknowledged collaboration, or the presentation of another’s work as your own, is a violation of the Academic Integrity Policy. If you are unsure about whether uses of GAI tools may be plagiarism, cheating, or another form of academic dishonesty, please reach out to me to discuss it as soon as possible.





Religious Obligations:
Reasonable accommodation will be provided for students who have conflicts with any of the requirements of this course due to religious obligations.  Please make suitable arrangements with the instructor of this course in advance of any conflict due to religious obligations.  For more information on UNCG’s Religious Obligations policy, visit: https://catalog.uncg.edu/academic-regulations-policies/university-policies/ and view the Class Attendance Policy listed.

Technical Support:
Students with technical issues with either CANVAS and/or their UNCG email account should contact 6TECH for support either by email, phone, or chat at: https://its.uncg.edu/

Bryan School Guidelines for Ethical and Professional Behavior of Students and Faculty:
All Bryan School students and faculty members are expected to adhere to the guidelines listed here: 
https://bryan.uncg.edu/wp-content/uploads/2023/11/Faculty-and-Student-Guidelines-2018-2019.pdf

Absences for University-Sponsored Activities:
The University recognizes the importance of certain extra-curricular and co-curricular activities (including travel days) that enhance student learning, personal development, and professional growth.
Instructors will excuse absences of students for participation in university-sponsored events under the following conditions: 
Students who expect to miss one or more class meetings due to participation in university-sponsored activities should: 
Notify the instructor(s) at least five days in advance.
Arrange to complete all missed work in advance of the absence whenever practicable as judged by the instructor(s).
When the missed work cannot be completed in advance, the instructor(s) should provide students with the opportunity to make up the work. Students should be aware, however, that not all kinds of work can be made up. The instructor(s) have the discretion to deny make-up work if (i) alternative assignments place an unreasonable demand on the instructor, (ii) the original assignment is such that not completing it at the originally assigned time impedes student learning
Present relevant documentation of participation in a relevant University-sponsored activity to the instructor(s) upon request.
Students who expect to miss more than three class periods of any single course of any kind in a term or more than two consecutive meetings of a laboratory course in order to participate in university-sponsored activities should inform the instructor at the beginning of the course. In the case that the faculty member cannot make reasonable accommodations for make-up work, the student may appropriately be advised to drop the course.
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