MKT 422-02: Fundamentals of Marketing Research
Fall 2025
(3 credit hours, in person)

[bookmark: _1fob9te]INSTRUCTOR INFORMATION:
[bookmark: _3znysh7]Name: Dr. Veronika Ponomarenko
Office Location: Bryan 469
Email: v_ponomaren@uncg.edu
Office Hours: 12:15 p.m. to 1:15 p.m. on Tuesdays or email to schedule a virtual meeting at a mutually convenient time 
Class meeting time and room: Tuesdays and Thursdays  11:00 a.m. – 12:15 p.m., Moore Building, Room 227
[bookmark: _2et92p0]COMMUNICATION:
1. Canvas Announcements: You will receive regular communication via the Announcements in the course Canvas site. Check these each time you access the course in Canvas to be sure you are up to date with the latest information (these are time stamped so if you know when you logged in last, you can determine if anything is new). 
2. Individual Email from the Instructor: Individual email messages may be sent to your UNCG email account. Please check your UNCG email daily to be sure you are getting your emails (if you are having any technical issues with UNCG email you must get assistance ASAP from TECH Support; the excuse that your UNCG email was not working is not acceptable).
3. Individual Email from Students to the Instructor: I will reply to emails within 2 business days. If you do not get a response from me within this timeframe, please send a follow-up email. 
REQUIRED TEXTS/READINGS/REFERENCES: 
Marketing Research, by Burns and Veeck; Pearson Publishing, 9th Edition, ISBN 9780135636503.
COURSE DESCRIPTION: 
Conceptual foundation of qualitative and quantitative marketing research, sampling theory, experimental design, and psychological scaling techniques, along with analytic skills using user-friendly data analysis software. Case analysis as well. Student develops application abilities through assignments and a course project.
PREREQUISITES / COREQUISITES: 
Grade of C or better in MKT 320. major in ACCT, BADM, CARS, ECON, ENTR, FINC, HTMT, INTB, ISSC or MKTG;
Notes: Students who have prior credit for ENT 422 may not take MKT 422 for credit.
STUDENT LEARNING OUTCOMES: 
· Create an appreciation of the function of marketing research as it is conducted by a firm, entrepreneurs or its consultants;
· Make the student an educated consumer of research by immersing them in the research process;
· Provide an overview of the research process: problem definition, secondary research, exploratory research, research design, sampling, data collection, analysis and reporting;
· Further the understanding and application of statistical techniques such as chi-square tests, t-tests, ANOVA, correlation, and regression to marketing research problems;
· Introduce the student to the use of SPSS for statistical analysis; and
· Apply conceptual knowledge in the analysis of case studies, homework, and test problems.
GRADING:
Grades shown in Canvas will not be accurate until all items have been entered.
	Assessment
	Percent of Final Grade

	Homework assignments (4, 10% each)
	40%

	SPSS assignment (2 parts, 10% each)
	20%

	Exam 1 (closed book)
	15%

	Exam 2 (closed book)
	15%

	Chapter quizzes (10, open book, 1% each)
	10%

	Extra credit
	up to 3%

	Total
	100%


GRADING SCALE:
	Letter Grade
	% points accumulated

	A
	≥ 93.0

	A-
	90.0-92.9

	B+
	87.0-89.9

	B
	83.0-86.9

	B-
	80.0-82.9

	C+
	77.0-79.9

	C
	73.0-76.9

	C-
	70.0-72.9

	D
	60.0-69.9

	F
	<60.0


[bookmark: _5l3j9nv6ivps][bookmark: _3rdcrjn][bookmark: _26in1rg][bookmark: _w68y8v5prnes]COURSE DELIVERABLES
Homework assignments: 
You will be asked to complete 4 homework assignments. Their goal is to enable you to apply the concepts learned in class to real world scenarios. Please refer to the course schedule for specific dates.
Chapter quizzes: 
You will complete open book quizzes on each of the Chapters 1-10. Please refer to the course schedule for specific dates.
SPSS assignment: 
The goal of this assignment is to apply the SPSS skills learned in class to a marketing dataset, interpret the results of the analysis, and make managerial recommendations. 
Two ways to access SPSS: 
1. MyCloud (mycloud.uncg.edu). If you encounter technical issues with MyCloud, please use option 2 below.
2. Campus computer labs. SPSS is available on school computers in the computer labs.

Important: The instructor is not responsible for resolving any technical issues related to SPSS access. For assistance, please contact ITS (6-TECH) as soon as possible.


Exams:
There will be two required closed-book exams and an optional comprehensive final exam. If you choose to take the final, it can replace your lowest exam score. However, if your score on the final is lower than either of the first two exams, your original exam scores will remain unchanged.
Each exam will consist of 30 true/false and multiple-choice questions and will last 75 minutes. Please bring your computers on exam days.
Make-up exams ONLY given if arranged prior to the exam or due to illness. Students must provide a note from a physician on letterhead with a signature before a make-up exam will be given. If a student fails to appear for an exam or make-up exam, they will receive a grade of zero.
You will receive a study guide narrowing down the topics that will be covered in an exam. Some of the chapters receive much more emphasis in terms of the number of exam questions. The exam questions are designed to test your apprehension of the subject matter. There will be clear right and wrong answers and no ground for alternative interpretation. For example, you may be asked to select the correct definition of marketing research or identify what type of research design is used in a particular marketing situation. 
You will also have an opportunity to take a practice exam that will help you get a feel of what the actual exam will look like as well as test your knowledge. The practice exams will become available a week before the actual exams and are optional, but strongly encouraged.
LATE WORK: 
For each day an assignment is submitted late, 10% of the total possible points will be automatically deducted by Canvas. For example, if you submit a deliverable within 24 hours after the deadline, the maximum score you can earn is 90%. If you submit it 24-48 hours late, the maximum is 80%, and so on.
Late submissions will be accepted for up to 7 days after the due date. After 7 days, late work will not be accepted unless prior permission has been granted by the instructor.
Assignments not eligible for late submission:
1. Exam 1 
2. Exam 2
3. Final Exam

These assignments may NOT be submitted late under any circumstances.
EXTRA CREDIT:
There will be several extra credit opportunities offered throughout the course. They will be announced in class and/or posted in the Canvas announcements. If you decide to participate in all those opportunities, you will be able to earn up to 3% of extra credit. Not participating in extra credit activities will not negatively affect your grade.
[bookmark: _1ksv4uv]COURSE SCHEDULE (check Canvas announcements for changes): 

	[bookmark: _44sinio]Week
	Date
	Topic
	Course Deliverables

	1
	Aug 19 (T)
	Getting acquainted with the course, professor, and peers
Ch 1: Introduction to Marketing Research
	

	
	Aug 21 (R)
	Ch 1: Introduction to Marketing Research

	

	2
	Aug 26 (T)
	Ch 2: The Marketing Research Industry 
Ch 3: The Marketing Research Process and Defining the Problem and Research Objectives
	

	
	Aug 28 (R)
	Ch 3: The Marketing Research Process and Defining the Problem and Research Objectives
	Quiz 1 due 11:59 p.m.

	3
	Sep 2 (T)
	Ch 3: The Marketing Research Process and Defining the Problem and Research Objectives
	Quiz 2 due 11:59 p.m.

	
	Sep 4 (R)
	Ch 4: Research Design
	

	4
	Sep 9 (T)
	Ch 4: Research Design
	Quiz 3 due 11:59 p.m.

	
	Sep 11 (R)
	Ch 4: Research Design
	Quiz 4 due 11:59 p.m.

	5
	Sep 16 (T)
	Exam 1 Review Session
	Homework Assignment 1 due 11:59 p.m.

	
	Sep 18 (R)
	Exam 1 on Chapters 1-4
	

	6
	Sep 23 (T)
	Ch 5: Secondary Data and Packaged Information
	

	
	Sep 25 (R)
	Ch 5: Secondary Data and Packaged Information
	

	7
	Sep 30 (T)
	Ch 6: Qualitative Research Techniques
	Homework Assignment 2 due 11:59 p.m.

	
	Oct 2 (R)
	Ch 6: Qualitative Research Techniques
Ch 7: Evaluating Survey Data Collection Methods
	Quiz 5 due 11:59 p.m.

	8
	Oct 7 (T)
	Ch 8: Understanding Measurement
	Quiz 6 due 11:59 p.m.

	
	Oct 9 (R)
	Ch 8: Developing Questions and Designing the Questionnaire
	Quiz 7 due 11:59 p.m.

	9
	Oct 14 (T)
	Ch 8: Developing Questions and Designing the Questionnaire
	Homework Assignment 3 due 11:59 p.m.

	
	Oct 16 (R)
	Ch 8: Developing Questions and Designing the Questionnaire
	

	10
	Oct 21 (T)
	Ch 9: Selecting the Sample
Ch 10: Determining the Size of a Sample
	Quiz 8 due 11:59 p.m.

	
	Oct 23 (R)
	Ch 11: Dealing with Fieldwork and Data Quality Issues
	Quiz 9 due 11:59 p.m.

	11
	Oct 28 (T)
	Exam 2 Review Session – “Jeopardy”
	Quiz 10 due 11:59 p.m.

	
	Oct 30 (R)
	Exam 2 on Chapters 5-6, 8-10
	

	12
	Nov 4 (T)
	No class – Fall break – Have fun!
	

	
	Nov 6 (R)
	Ch 12: Using Descriptive Analysis, Performing Population Estimates and Testing Hypothesis
	Homework Assignment 4 due 11:59 p.m.

	13
	Nov 11 (T)
	Ch 13: Implementing Basic Differences Tests 
	

	
	Nov 13 (R)
	Ch 14: Making Use of Associations Tests
	

	14
	Nov 18 (T)
	Ch 15: Understanding Regression Analysis Basics 
	SPSS Assignment Part 1 due 11:59 p.m.

	
	Nov 20 (R)
	TBD
	

	15
	Nov 25 (T)
	AI and Marketing Research
	SPSS Assignment Part 2 due 11:59 p.m.

	
	Nov 27 (R)
	Thanksgiving holiday; Have fun!
	

	16
	Dec 2 (T)
	Study Session for Final Exam
	

	Final exams week
	TBA
	(Optional) Comprehensive Final Exam on Chapters 1-6, 8-10, may replace the lower of the two regular exam scores
	


ACADEMIC INTEGRITY POLICY: 
By submitting an assignment, each student is acknowledging their understanding and commitment to the Academic Integrity Policy on all major work for the course. Refer to the following URL:  https://osrr.uncg.edu/academic-integrity-policy-pledge/ 
GENERATIVE AI:
We expect that all work students submit for this course will be their own. In instances when collaborative work is assigned, we expect for the assignment to list all team members who participated. We specifically forbid the use of generative artificial intelligence (GAI) tools at all stages of the work process, including preliminary ones. Violations of this policy will be considered violations of the Academic Integrity policy. We draw your attention to the fact that different classes may implement different GAI policies, and it is the student’s responsibility to conform to expectations for each course. (Adapted from Harvard University)
ACCOMMODATIONS: 
The University of North Carolina at Greensboro respects and welcomes students of all backgrounds and abilities. If you encounter any barriers to full participation in this course due to the impact of a disability/condition impacting a major life activity, please contact the Office of Accessibility Resources and Services (OARS). OARS will engage students in an interactive process to determine the need for any reasonable accommodations. 

Connect quickly via a brief Welcome Form, https://uncgoars.clockworkportal.com/custom/misc/home.aspx. Upon receipt, OARS will contact you to schedule a convenient, virtual consultation. You may also request a consultation by calling 336-334-5440, emailing oars@uncg.edu, or walking into the OARS suite in 215, EUC. Additional OARS info may be found at https://oars.uncg.edu/.
MIDTERM GRADES:
The midterm grade period occurs each semester between the fifth and sixth week of classes. During this time, I will assign you a midterm grade for this course, which you can access in UNCGenie.

Your midterm grade in this course is a snapshot of how you are currently performing academically based on the assignments we have had to date. It will let you know if you are on the right track or if you need to take action to do something differently to improve your grade. If you have a D or an F at the midterm, we should definitely talk further about strategies and options for continuing in the class. 

[bookmark: _gzjncwronuzc]You can find more information about midterm grades here: https://spartancentral.uncg.edu/student-records/grades/ Once midterm grades are assigned, reach out to me if you have questions. You should also talk with your academic advisor if you are considering withdrawal from this class. 
HEALTH AND WELLNESS: 
Health and well-being have a big impact on your learning and academic success. Throughout your time at UNCG, you may experience a range of concerns that impact your personal and academic success.  These might include illnesses, strained relationships, anxiety, high levels of stress, alcohol or drug concerns, crime victimization, feeling down, loss of motivation, or death of a loved one. It is OK TO ASK FOR HELP! 
· Student Health Services (SHS) (336-334-5340): For preventative and acute healthcare, SHS offers a primary medical clinic, full pharmacy, and over-the-counter medications.
· Counseling & Psychological Services (336-334-5874): free confidential mental health services!
· Spartan Well-Being: Helping students Be Well & Stay Well! 
· Campus Violence Response Center (336-334-9839) Find Your Healing Here!  
· Spartan Recovery offers recovery support services (SRP@uncg.edu)
 
You can also visit any of these services in person at the Anna M. Gove Student Health Center at 107 Gray Drive. 
TITLE IX: 
UNCG is committed to fostering a safe, productive, learning environment.  Title IX and our school’s policy prohibit discrimination on the basis of sex. Sexual harassment, which includes gender-based harassment, domestic and dating violence, sexual assault, and stalking, is prohibited.  We encourage anyone who has experienced sexual harassment to speak with someone and get the support and resources they need. I, because of my role with the University, am not required to share information with the University’s Title IX Coordinator. Please be aware that if you share a situation related to interpersonal violence with an Official with Authority, they are required to share that information with the University’s Title IX Coordinator.
UNCG has confidential staff members trained to support students in navigating campus life, understanding reporting options, accessing health and counseling services, and more. Confidential support services include; Campus Violence Response Center (CVRC) located on the ground floor of Gove Student Health Center or UNCG’s Student Health Services (SHS), Counseling & Psychological Services (336-334-5874), and Spartan Well-Being located in the Gove Student Health Center.
[bookmark: _xn8sjaz28gi1][bookmark: _mkcj7hs7daxl]ATTENDANCE POLICY: 
Regular class attendance is a responsibility and a privilege of university education. It is fundamental to the orderly acquisition of knowledge. Students should recognize the advantages of regular class attendance, accept it as a personal responsibility, and apprise themselves of the consequences of poor attendance. Instructors should stress the importance of these responsibilities to students, set appropriate class attendance policies for their classes, and inform students of their requirements in syllabi and orally at the beginning of each term.
MILITARY-AFFILIATED STUDENT SUPPORT:
[bookmark: _1rriye375ntz]UNCG is a military-friendly school that welcomes all veterans, current service members, those serving in the National Guard or reserves, and their families. Training and drill schedules, calls to active duty, VA appointments, GI Bill disbursements, and other aspects of service can impact academic progress. Military-affiliated students are encouraged to communicate any special circumstances to their instructor (in advance when possible) and consult the policies outlined in The University of North Carolina’s Regulation for Military Student Success. Helpful resources (e.g., military benefits assistance, wellness events, Student Veteran Association, space to study or socialize) are available through UNCG’s Military-Affiliated Services office to support academic success and well-being.
RELIGIOUS HOLIDAYS:
It is expected that instructors will make reasonable accommodations for students who have conflicts due to religious obligations. Please make arrangements with the instructor in advance of any conflict. For more information on UNCG’s Religious Obligations policy, visit: UNCG's Religious Observance Policy.
[bookmark: _1y810tw][bookmark: _4i7ojhp][bookmark: _2xcytpi][bookmark: _1ci93xb][bookmark: _2bn6wsx]TECHNICAL SUPPORT: 
Students with technical issues with the course and email should contact 6-TECH for support either by email or phone or chat (6TECH Help ). Please also make your instructor aware of the issue and if there will be any delays in resolving the issue.
[bookmark: _qsh70q][bookmark: _ayf31hcg7q56]ELASTICITY STATEMENT: 
It is the intention of the instructor that this syllabus and course calendar will be followed as outlined; however, as the need arises, there may be adjustments to the syllabus and calendar. In such cases, the instructor will notify the students in class and via email with an updated syllabus and calendar within a reasonable timeframe to allow students to adjust as needed. 

